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MARKETING AND BARGAINING COOPERATiVES.....
.....How Do They Differ?
WILLIAM E. BLACK
Extension Economist in Marketing and Policy
Texas A&M University
Slightly over a fourth of the business by U. S.
farmers and ranchers is done through cooperatives.
Farmer cooperatives are classified either as market-
ing, purchasing or service. Marketing cooperatives
are of two types: (1) those handling the product,
and (2) those not handling the product. This last
type is commonly called bargaining cooperatives.
The purpose of this fact sheet is to show the
differences between a marketing cooperative
(handling products) and a bargaining cooperative
(not handling products).






services to mem bers







Need for economic skills
Involvement of members
Influence over producer action
Market control
Capability to exercise













Reduce cost to obtain
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